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1. MECTO JUCLMITJIMHEI B CTPYKTYPE OBPA3OBATEJIBHOU I[TPOI'PAMMEI

1.1.  TpeGoBaHus K MpeABAPUTEIBHOI MOATOTOBKE O0OYYAIOLIUXCS, MPEIIIECTBYIOIINE
U COIyTCTBYIOIIME AUCLUHUILINHBI, HA KOTOPBIX OCHOBBIBAETCS U3yUEHUE TAHHOMU:

JUCLUIUIMHBI TIporpaMMbl OakanaBpuara: «[IpakTuueckuii Kypc mepBoro WHOCTPAHHOTO
a3plka» (3 Kypc), a Takke comyTcTByromas aucuuiuinHa «lIpakTtudeckuii Kypc nepBoro
WHOCTPAHHOTO sI3bIKa» (4 Kypc).

1.2.  JIMcuuiuinHbl, KypcoBble paOOTbl M MPAKTUKH, IJsI KOTOPBIX OCBOCHHUE TAaHHOMN
TUCLUUIUIMHBI HEO0X0IUMO KaK MPeIIIeCTBYOIIEE:

S3bIK, KyJIbTypa U MEKKYJIbTYpHasi KOMMYHUKalus, noaroroska BKP.

2. OIMMCAHUME AMCLUITIIMHBI

2.1.  OOmas xapakTepucTuKa

HaunmMmeHoBaHue mmoka3aTens 3HadeHUE NOKA3aTeIs

Ha3zBanue o0pa3oBaTenbHOM MpOrpaMmbl 45.03.02 Jlunrsuctuka (ITpodwmis: Teopus u
METOJIMKA MTPENOJaBaHUsI MHOCTPAHHBIX
A3BIKOB U KyJbTYp (QHITIMHCKUN U
HeMeIKHUW/PpaHIly3CKU/MCTTAHCKUIN S3BIKH))

[Iudp n Ha3BaHUE B COOTBETCTBUH C b1.B.OJI.6 [enoBasi mucbMEHHass M YyCTHas

y4eOHBIM TUTAHOM KOMMYHHUKAIUsi Ha TME€PBOM HWHOCTPAHHOM
SI3bIKE

YacTth 00pa3zoBaTeIbHOM NPOrpaMMbl BapuaruHas yacTb: BEIOOp By3a

KonnuecTBo 3a4eTHBIX eIMHUIL / BCETO YacOB 4/144

B caywae mnpenbsBieHHs OT OOy4YaloLIErocss WM €ro poauTens (3aKOHHOTO
NPEJCTaBUTEINSA) 3asiBJICHUS HAa OOYyYEHHE I0 aJanTUPOBAHHON 00pa3oBaTelIbHOH IMporpamme
BBICIIIETO O0pa30BaHMs, IMOJKPEIUICHHOTO 3aKIIOYEHHEM ICHXOJIOr0-MeIuKO-TIeAarornuecKom
komuccun (IIMIIK) wnm menuko-commanbHOM skcneptuzsl (MCD) ¢ pexomMeHganusMu
CO3JIaHMsI HMHIUBUAyaJbHOW mporpamMmbl peabunurauuu U abwmuranuu (MITPA), nannas
pabouasi mporpamMma MOXeT OBbITh aJalTHPOBaHA C YYETOM HHIUBHIYaTbHBIX OCOOEHHOCTEH
3I0pOBBsI 00YYAOIIETrOCs.

2.2. Pacnpenenenue 4acoB 1o popmMam U epuoaaM o0yueHHs

OO0111E€ KOJIMYECTBO YaCOB
d o £ CaMOCTOSI-
opma 21 8 -
> | 2 JeKIM- | Jabopa- | MpakTh- | TEIbHOMN dopma
o0y4eHus 2 3 BCETO

8 OHHBIX | TOPHBIX | YeCKHX | paboThI + KOHTPOJIS

KOHTPOJTb

Ounas 4 7 — 26 — 46 72 3a4eT

4 8 - 16 - 56 72 SK3aM€EH

3. HEJIN JUCHUTIJIMHBI

OOydeHue MpakTUYECKOMY BIIAJICHUIO aHTJIMACKUAM S3BIKOM B c(pepe AeI0BOro oOeHus
Ha OCHOBE pa3BUTUS KOMMYHHUKATHBHOW, JIMHIBUCTHUYECKOH, COLMUOKYJIBTYPHOU H
[IparMaTU4eCKOi KOMIIETEHIUN.



4. KOMITETEHIH OBYYAIOIIEI'OCA, @OPMHUPYEMBIE B PE3VJIPTATE
OCBOEHUMA KOMIIOHEHTA OBPA30OBATEJIbBHOU ITPOI'PAMMEI, X NH/IMUKATOPBI
N INTAHUPYEMBIE PE3VIJIBTATBI ObYUEHU A

4.1.

Komnerenmn

VYK-4. CnocobeH OCyIIecTBIATh JEIIOBYI0O KOMMYHHUKAIMIO B YCTHOM M HHCbMEHHOU
(dbopMax Ha rocyIapcTBEHHOM si3bIke Poccuiickoit enepaiuu 1 HHOCTPAHHOM (-bIX) sI3BIKE (aX).

[1K-2. CnocobeH OCyHIeCTBIATh JTUHTBUCTHUECKUI M JIMHTBOCTPAHOBEAUECKUI aHATIN3
TEKCTOB PA3JINYHBIX CTUJIEH B CHHXPOHUYECKOM U JAMAXPOHUYECKOM aCIEKTaX.

4.2.
YK-4.11-1.

HNuaukatopbl KOMOETEHIHI
Bribupaer Ha

roCy/lapCTBEHHOM U

WHOCTPAaHHOM  (-bIX)  sI3BIKax

KOMMYHUKAaTHBHO TpHEMJIEMbIE CTHJIb JEJIOBOrO OOLIEHHs, BepOajlbHbIE W HeBepOalbHbIC
CpenCcTBa B3aUMOJECHCTBHS C ITApTHEPAMHU.

VYK-4.11-3.

Bener

JICIIOBYIO  TIEPETHCKY,
opUIMANBHBIX W HEO(QUIUANBHBIX IHCEM,

YUUTBHIBasi ~ OCOOEHHOCTH
COLIMOKYJIBTYPHBIE ~ pa3iuuMsl B

CTHJIMCTHUKH
dopmare

KOPPECIOHIEHIIMY HAa FOCYAAPCTBEHHOM U MHOCTPAHHOM (-bIX) SI3bIKaX.
[1K-2.1-1. BeIgBIsieT ¥ KPUTUYECKH aHAIM3UPYET KOHKPETHBIE MpoOJeMbl B 00JacTu
JIMHTBUCTUKHU U MEXKYJIbTYPHON KOMMYHUKALIHH.

4.3.

PesynbraTsl 00y4deHus

VK-4.1.1. 3HaeT HOpMbI YCTHOM U MUCbMEHHOHN pe4u, IPUHSATHIE B TPO(HECCHOHATEHON

cpexne.

VK-4.1.2. VYmeer BbIOMpaTh CTWUJIb OOLIEHHS Ha TOCYJAapCTBEHHOM s3blke PD u
MHOCTPAHHOM $I13bIKE IPUMEHUTEIBHO K CUTYallU B3aUMOJCHCTBUS.

VK-4.1.3. BrageeT HHOCTpaHHBIM SI3bIKOM Ha YPOBHE, HEOOXOAUMO U JOCTATOYHOM ISt
oOmieHust B MpodecCHOHANTBHON cpejie.

VYK-4.3.1. 3naeT HOpMBI MUCbMEHHOHN pedu, IPUHATHIE B TPO(pECCHOHATFHON Cpejie.

VK-4.3.2. YMmeer BecTH [ENOBYIO NEPENUCKY Ha TOCYAAPCTBEHHOM s3bike P w/mim

HHOCTPAHHOM A3BbIKC.

[1K-5.2.1. 3HaeT NpUHLIHUIIEI Pa3paOOTKU MPOEKTOB B paMKax 0003HAYCHHOM MPOOIIEMBI.
[TK-5.2.2. YMeer pa3paboTaTh MPOEKT MO TeMaM Kypca B cdepe IeloBOro OOIIeHUs ¢
1eJbI0 APPEKTUBHON pean3aluil MeXKYIbTYPHOI KOMMYHUKAIIUH.

[1K-5.2.3. Bmageer HaBbIKAMH 3allUThl TPOEKTOB M KYJIbTYpOH MMyOIMYHOTO
BBICTYIUICHHUS.
Komnerenuuu WNuukaTopsl PesynbraTsl 00y4YeHus
YK-4. Cnocoben YK-4.11-1. VYK-4.1.1. 3HaeT HOpMBI YCTHOM U MUCBMEHHOU
OCYILECTBIIATH JIeNIOBYI0 | BpiOupaer Ha peuu, NPUHATHIE B PO eCCHOHATIHLHON
KOMMYHHKAIUIO B rOCyJapCTBEHHOM | Cpeje.

YCTHOW U MUCbMEHHOMN
¢dopmax Ha
roCy/1apCTBEHHOM SI3bIKE
Poccuiickoit ®enepanun
Y UHOCTPAHHOM (-bIX)
sI3bIKE (ax)

1 UTHOCTPAaHHOM (-
bIX) SI3BIKAX
KOMMYHHKATUBHO
MpHEMIIEMbIC
CTHJIb J€JI0BOTO
0OIIeHUS,
BepOaNbHBIC U
HeBepOabHbIE
CpeacTBa
B3aUMOJICVCTBHUS C
napTHepaMu

VK-4.1.2. Ymeer BbIOUpaTh CTHIIb OOIICHUS HA
rOCyJIapCTBEHHOM s3bIke P® U HMHOCTpaHHOM
A3BIKE NPUMEHHUTEIHHO K CUTYaIlH
B3aUMO/ICVCTBUSL.

VK-4.1.3. Brnageer MHOCTpaHHBIM SI3bIKOM Ha
ypOBHE, HEOOXOAMMO M JOCTATOYHOM JIJIst
oOmieHust B MpodecCHOHANBHOM cpejie.




VK-4.U-3. Bener

VK-4.3.1. 3Haer HOpMBI NHUCBMEHHOW peuH,

JIeTIOBYIO NPUHSATHIE B TPO(ecCHOHANBHOM cpefe

MIEPETHCKY, VK-4.3.2. YMmeer BecTu AEIOBYIO INEPENHUCKY

YUYUTBIBas Ha ToCyJapcTBEHHOM s3pike P®  w/mmm

0COOEHHOCTH MHOCTPAaHHOM SI3bIKE.

CTUIIMCTUKU

opUIHATEHBIX U

HEOPHUIHATEHBIX

IIUCEM,

COLIMOKYJIbTYpHBIE

pa3nuuus B

dopmare

KOPPECIOHICHIIUN

Ha

roCy/1apCTBEHHOM

1 UTHOCTPAHHOM (-

bIX) SI3bIKAX
I1K-2. Cnocoben [1K-2.1-1. I1K-5.2.1. 3Haer mnpuHIMIBI Pa3pabOTKH
OCYILECTBIISATh BrusBser U | IPOEKTOB B paMKax 0003HAYCHHOH NMPOOJIEMBI.
JINHTBUCTUYECKUU U KPUTHYECKHU [IK-5.2.2. VYwmeer pa3paboTarh MPOEKT IO
JIMHTBOCTPAHOBETYECKHUH | aHATM3HPYET TeMaM Kypca B cdepe JAelI0BOro OOLIeHHs C
aHaJIn3 TEKCTOB KOHKpETHBIE LIEIbIO 3P PeKTUBHOMN peanu3zanuu
Pa3NIUYHBIX CTHIICH B poOIeMbI B | MEXXKYJIBTYPHOH KOMMYHHKAIIWH.
CUHXPOHUYECKOM U obacTu IIK-5.2.3. Bmageer HaBbBIKAMH  3aIl[UTHI
IHAXPOHUYECKOM JIMHTBUCTHKH U | IPOGKTOB ¥ KyJIbTYypoH  MyOIMYHOTO
acIeKTax. MEXKYJIbTYPHOU BBICTYTUJICHHS.

KOMMYHUKAIUH.

3. [NPOTPAMMA JJUCHUITJINHBI

HasBanue teMbl

KpaTkoe coaepxanue TeMbl (BOIPOCHI TEMBI)

1. Building a career

1.1. The education business.

1.2. Education and career.

1.3. Giving reasons in interviews.

1.4. Writing. Cover letters.

1.5. Case study. Mangalia business school.
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2. Information

2.1.
2.2.
2.3.
24.

IT solutions.

Information systems and communication.
Telephoning.

Writing. Memos.

(98]

. Quality

3.1.
3.2.
3.3.
3.4.

What quality means.
Quality and standards.
Delivering presentations.
Procedures and instructions.

4. Feedback

4.1.
4.2.
4.3.
4.4.

The project team.

Managing people and projects.
Coaching.

Writing. Reports.

N

. Selling more

5.1
5.2.
5.3.
5.4.
5.5.

Viral marketing.

The marketing mix.

Dealing with objections.

Writing. Mail shots and sales letters.
Brackchat communications.

6. New business

6.1.
6.2.
6.3.
6.4.

Self-financing.

Funding a start-up.

Taking questions in presentations.
Writing. An executive summary.

7. Financial control

7.1.
7.2.
7.3.
7.4.

Accountants.

Financial documents and regulation.
Writing. Communicating in meetings.
Minutes.

8. Fair trade

8.1.
8.2.
8.3.
8.4.

Fair trade or free trade.
Contracts and corporate ethics.
Negotiating a compromise.
Writing. Assertive writing.

6. CTPYKTYPA U COAEPXXAHUE JUCHUIIINMHBI

6.1. ®opma obyueHnus — ouHasi, Kypc — 4, cemectp — 7

KonnuectBo yacos

HaumeHnoBaHusl pa3fesioB U TeM Jlexn. | Jlabop. | Ilpakr. | CPC | Bcero
+K
1. Building a career 6 9 15
2. Information 5 9 14
3. Quality 5 9 14
4. Feedback 5 9 14
5. Selling more 5 10 15
NTOT'O ITO KOMITIOHEHTY OIIOIT 26 46 72

6.2. ®opma obydeHwus — ouHasi, Kypc — 4, cemecTp — 8

HanmenoBanus pPasaciioB U TCM

KonnuectBo yacos

Jlexn. | Jlabop. | Ilpakr. | CPC | Bcero
+K

1. New business

6 20 26




2. Financial control 5 18 23
3. Fair trade 5 18 23
UTOI'O ITO KOMITIOHEHTY OIIOIT 16 56 72

7. OLEHOYHBIE MATEPUAJIBI (CPEACTBA) UL TEKVIIIEI'O KOHTPOJIA
YCIIEBAEMOCTH, IPOMEXYTOYHOU ATTECTALINUN

7.1. KoHTpOJBHBIE BOIIPOCHI
Conventional company types and structures.
How is work organized? Focus on the corporate and social responsibility.
Company finance: basic notions and rules.
Peculiarities of work culture.
Risks and opportunities in mergers and acquisitions.
Specific features of a business report.
Career choices, personal skills and qualities: what to pay attention to during a job
interview.

8. CV and cover letter: their types, structure and essentials.

9. Product development: strategy and stages.

10. Is packaging significant for a consumer?

11. How to write an effective product description?

12. Delivering oral presentations — is it different from Power Point presentations?

13. Retailing: what should retailers/e-tailers do to make customers buy products?

14. Negotiations: strategies and rules to be borne in mind.

15. Company and community: should companies consider corporate social
responsibilities,

such as the social and environmental effects of its activities on its employees and the
community around it?

16. Corporate culture: what specific practices and policies do you suggest as “a good
corporate citizen”?

17. Mergers and acquisitions: how are M&A perceived by employees, shareholders,
customers?

18. Mergers and acquisitions: what risks is the board of directors expected to face in case
of M&A?

19. Business performance: steps to be taken to make business performance successful.

20. Export sales: problems businessmen anticipate when they start to export and possible
solutions to be provided.

21. International trade: the primary methods of payment in international trade.

22. Making deals: strategies and rules to be borne in mind when negotiating.

23. Mergers and acquisitions: pros and cons of taking over a business.

24. Company and community: the “golden rules” an international company is suggested
to follow.

25. Business performance: the steps to make business taken over successful.

26. Retailing: how does the package influence the sales?

27. Customer support: the main principles peculiar to the hotline operators when dealing
with the problems.

Nk v =

7.2.Tembl 17151 UHAUBUYaJIbHOTO OM3HEC-TIPOEKTa
Collection of brand clothing / shoes.

Cosmetic business (natural, organic, etc.).
Production of accessories for pets.

Zoo shop.

Takeaway business.

Nk W=
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Restaurant / café (coffee-, tea-house, etc.) chain.
Anti-cafe.

Coffee / tea & bakery shop (mobile, eco-friendly, premium, etc.)
9. Book store.

10. Thrift shop.

11. Toy production.

12. Tour agency.

13. Online Internet marketplace.

14. Graphic designing company.

15. Recycling company.

16. Astrological consulting agency.

o N

7.3.06pa3zer MOAYIbHOM KOHTPOJIBHON pabOThI
MonaynbHast KOHTpOJIbHas paboTa
BapuanTt Ne 1

1. Choose the word that matches the definition.

2. Decipher the following abbreviations. Explain the difference between the roles of
the CEO and COO.

3. Read the article and answer the questions. For each question mark one letter (A,
B, C or D) for the answer you choose.

4. Complete the text with the words in the box.

5. Translate the article making use of the topical vocabulary.

Module Test

Task 1. Choose the word that matches the definition.

shareholder
consumer
wholesaler
dividends
tax

revenue
cost

price
investment
shares

Task 2. Decipher the following abbreviations. Explain the difference between the roles of
the CEO and COO.

1. CEO

2. COO

3. CFO

4. HR (department)
5. PLC

6. Ltd

Task 3. Read the article Selecting your business name and answer the questions. For each
question mark one letter (A, B, C or D) for the answer you choose.
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SELECTING YOUR BUSINESS NAME

The right business name is important. If

you choose the wrong one, you might

end up with something that sends all the
wrong messages. To be successful, your
business name needs to define your identity
and say what's special about what you are
offering. Think about the market you want
to sell into, and why your customer will
prefer to buy YOUR product or service rather
than someone else’s. A good business name
is one that tells customers what to expect.
For example, Early Learning Centre appeals
to parents because it tells them that the toys
it sells are educational.

llliterate names have caught on
everywhere, that is names that involve
deliberately misspelled words. Kwik-Fit, the
company that promises to fit car parts
speedily, was one of the first in the UK. The
name was the brainchild of Kwik-Fit’s chief
executive, who, as a schoolboy, earned extra
pocket money cleaning ovens. He advertised
himself as Kookers Kleaned! Some people
grumble about these misspellings, arguing,
for example, that children will copy them,
but even these purists don’t hesitate to buy
an ice cream from Phun Phlavours! These
misspellings work because they catch the
eye. The trouble is, as more and more are
invented, they lose their impact.

But unusual names are not always the
most effective. Names like Tie Rack or Body
Shop which just say what your company is
about can work just as well. They are short,
and they have an honest no-nonsense ring
to them. Sometimes using a personal name
can achieve the same effect: Laura Ashley
projects a gentle and elegant image that
makes the customer feel comfortable about
buying that company’s products.

45

55

70

75

If you are providing a service, decide
whether your company name should
describe your customer’s problem or your
unique solution to the problem. For
example, a vehicle breakdown service could
call itself Panic Breakdowns, which only
serves to emphasize the negative state of
mind of the customer; or Instant Rescue,
which sends out a reassuring message that
help is at hand. Which name would you
select if you had a burst water pipe: Flood
Warning or Peace of Mind?

Consider too the impact your name will
have when people hear it or read it. What
effect does it have when spoken over the
telephone? Snappy Happy Snaps may
describe your photographic agency, but it
sounds ridiculous over the phone. When
your name appears in Yellow Pages or
similar directories, usually amongst a
hundred others offering a similar service,
you want yours to be the one that catches
the eye. One trick is to ensure that the first
letter of your name appears early in the
alphabet. A business in Finland called itself
by the meaningless name Quello, simply
because there is no letter Q in Finnish, so
Quello was the only entry in the directory
under that letter!

If you deal with overseas customers,
check that your name won‘t cause you
problems. A good translation agency will
help you avoid the trap of choosing a name
that means something offensive in another
language. There is a famous case of a stick
deodorant manufactured by an Asian
company who had selected a name which
meant something really bad in English. The
matter was made worse by the instruction
printed on it in English, which read ‘Push up
bottom’.
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According to the writer, a business name is a good one if it

A identifies your market needs.

B  avoids confusion with other companies.
C creates a different kind of image.
D

persuades people to use your company.

What is the writer’s attitude to the use of illiterate names?

A They have been used so much that people no longer notice them.
B  They are bad because children will learn wrong spellings.

C  They are good because people find them amusing.

D They fail to describe the service or product accurately.

What does the writer like about simple company names?

A They accurately describe the product.
B  They inspire confidence.

C They give a personal touch.

D They are easy to remember.

Which name, Flood Warning or Peace of Mind, would the writer probably prefer?

A  Flood Warning because it shows the company understands the problem.

B  Peace of Mind because Flood Warning sounds more serious than a burst pipe.
C Peace of Mind because it is designed to comfort the customer.
D

Flood Warning, because few people know the expression ‘peace of mind'.

According to the writer, you can help to make your company name stand out by

A using an initial letter that gets your name into the front of directories.
B  making sure the name of your company has an unusual letter in it.
C choosing a short name that people can say easily over the phone.
D  putting your advertisement in several different directories.

What advice does the writer give to companies who sell overseas?

A Provide a translation of your company name into your customer’s language.

B  Use a good translation agency to translate the product instructions.

C  Describe your product in simple language that a foreign customer can understand.
D  Be sure that your company name is not a rude word in another language.

Task 4. Complete the text with the words in the box.
breathing carry out feedback

guiding

issuing report back

The ability to lead teams is a key skill in the modern business world. The team leader has
to move between a variety of approaches: 1 instructions and supervising closely at

times, 2

and encouraging and offering advice at other times.
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The team leader is of course responsible for monitoring overall 3 , but once the
team is up and running, and the objectives and team roles are clearly defined, then he or she may
be able to take a back seat for short periods of time.

Team members like to feel that they can 4 their roles without the leader
breathing down their neck all the time. However, they do need to 5 regularly, and the
team leader is expected to give them constructive 6 on their performance.

Task 5. Translate the article making use of the topical vocabulary.

@duHaHCOBBIE CTUMYJIBI MPABUTENBLCTB BO BpEeMs IMaHAEMUU KOPOHABHUPYCA MO3BOJIMIN
NOTPEOUTENBCKUM pacxojlaM pacTh. Tak, NpeUIoKeHHE MEepecTalio yCIeBaTh 3a CIIPOCOM,
OCTaBJISAS €T0 HEYJIOBJICTBOPEHHBIM U3-3a Jedunmra, kotopslii The Economist Ha3Bai riaBHBIM
MPETSATCTBHEM JJISl POCTa MUPOBOIM 3KOHOMHUKH.

MupoBble CTUMYJIBI ISl TOJJEPXKaHUS SKOHOMHUKH B pasmepe $10,4 TpwiuimoHa B
NepUOJl MaHJAEMHUH KOPOHABUpPYCA MO3BOJMIIM MOKYIATENSIM TPAaTUTh HAa TOBAphl OOJbILIE, YeM
00bIYHO. BMecTe ¢ TeM moTpeOuTeNbCKuil CIpoCc He MOT OBITh YAOBJIETBOPEH M3-3a INI00ATbHBIX
cO0OeB B IIEMOYKAaxX IOCTaBOK. IIpOM3BOJACTBO COKpATHIIOCH, TOCKOJBKY Ppa3HbIE CEKTOPHI
CTOJIKHYJIUCh C HEXBATKOH CHIPbs, TOBAPHBIX KOHTEHHEPOB, CKIIAJJOB U BOJUTEICH I'Py30BUKOB.

The Economist mnoguepkuBaeT, 4YTO TOPIOBJIS HE MPOUCXOAUT M3 COOOpaKEHUH
¢uHaHCcOBOH H(PPEKTUBHOCTH, a MpecienyeT psi Lelel: OT HaBA3bIBAaHUS TPYIOBBIX U
HKOJIOTUYECKUX TPeOOBAaHUH 3a pyOeKOM /10 HAKa3aHUS T€OMOIUTHUECKUX ONITOHEHTOB.

[To pmamapiM  MexayHapogHoro BamoTHOro ¢ouga (IMF), HeymoBneTBOpeHHBIH
NOTPEOUTENBCKUI CHPOC M HAKOIUICHHBIE COEpEeKEHUs, MOAMUTHIBAEMbIE CTUMYJIAaMH CO
CTOPOHBI TOCYJapCTB, CTAIM MPUYMHON pocTa MHGUIALMU. Bmecrte ¢ HUMU BIMSHHE OKa3alu
OBICTPO pacTyIIHe LIEHBI Ha CBIPhEBBIE TOBAPHI, HEXBATKa MPOU3BOJCTBEHHBIX PECYPCOB U cOOU B
LETIOYKE TTOCTABOK.

8. PACITPEJEJIEHUE BAJIJIOB, KOTOPBIE ITOJIVHAIOT OBYUYAIOUIMECA

OOmas oreHka 3HaHUI 00ydalOUIMXCS MO TUCHMIUIMHE THpoBoauTcs mo 100-0ammpHON
IIKaJIe UCXO/S U3 MaKCUMyMa, IIPUBEICHHOTO B TA0INIIE HUXKE.

Opranu3annoHHO-y4eOHass paboTa B ayJUTOPUU OLIGHUBACTCS HAa OCHOBE TaKHX
KPUTEPHEB KaK IMOCENIAeMOCTh 3aHATHH, CBOEBPEMEHHOE U KauyeCTBEHHOE BBINOJIHEHHE
JOMAIIHUX 3a/laHuil, aKTUBHOCTb BO BpeMsl NPOBEIEHHs 3aHATHH (ydacTHe B OOCYXKICHHH
TEKYILETo U MPOiIEHHOT0 MaTepHaa, BBIMOJIHEHUE 3aJaHUi U T.I1.).

CamocrosTenpHas padoTa OLEHHBAECTCS HAa OCHOBE IPENOCTABICHHBIX Ha IPOBEPKY
BBIIMIOJIHEHHBIX JIOMAITHUX, HWHAWBUAYAIbHBIX 3aJaHUi C YYETOM CBOEBPEMEHHOCTH UX
MPEOCTABICHUS U COOTBETCTBUS TPEOOBAHUSIM K UX BBITOJHEHUIO.

KonndecTBo 6amioB 3a KOHTPOJbHYIO pabOTy BBIYHCISETCS Kak cymMMa 0ajlloB 3a Bce
BXoJsIue B e€ cocTaB 3afaHus. Kaxpoe 3agaHue OICHMBAETCS MCXOMAS M3 MaKCHUMAaJbHO
BO3MOKHOTO KOJIMYEeCTBAa OaUIOB C YYETOM MPaBWJILHOCTU BBIOJHEHHS 3aaHUs, IMOJHOTHI
MIPUBOJAUMBIX 0OOCHOBAHUIA.

[To pe3ynpTatam paboThl B ceMecTpe oOyuaromuiicsi, HaOpaBmii He MeHee 60 GauioB,
UMEeT MpaBO IMOJMYYUTh OLEHKY. Te, KTO MpeTeHaAyeT Ha 0ojee BBICOKMHA Oayll, MPOXOIST
MPOMEXYTOUHYIO aTTecTalnuio. MakcuMaabHOE KOJMYECTBO OaljioB Ha MPOMEKYTOUHOM
arrectanuu — 100. Ob1iee KOIM4YeCTBO OAJUIOB 32 CEMECTpP BBIUUCISAETCS KaK MakCHUMaJbHAs U3
MOJYYCHHBIX 3a CEMECTp M Ha NPOMEXKYTOUYHOW aTTeCTAllMM W BBICTABISIETCS COTJIACHO
MPUHATOMY TTOPSTIKY.

8.1. Cewmectp 7

MaxkcumanbHoe

Howmepa tem Bunsr pabot
KOJIMYECTBO 0aJlJIOB
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Opranu3annoHHO-yueOHas padoTa B ayIUTOPHH 20

1-5 CamocrosTenbHas pabora 15
MonysbpHast KOHTpoJIbHast paboTta 25

NTOTI'O 60
3auer 40
OO0muit uTor 32 cCemecTp 100

8.2. Cewmectp 8

MakcumanbHOe
Howmepa Tem Bunsl pabot
KOJINYEeCTBO OaJIJIOB

Opranu3annoHHO-yueOHas paboTa B ayIUTOPHH 20

6-8 CamocrosTenbHas padora 15
MonysbpHast KOHTpoJIbHast paboTta 25

HUTOT'O 60
3auer 40
OO6muit uTor 32 cCemecTp 100

CoOTBETCTBUE OAIOB OLIEHKE

O1eHKa 110 IATHOAIUILHON IITKAJIE
KomnuecrBo 0amioB "
s 100 ECTS | Dx3ameHn, nuddepeHIMpoBaHHbIN 3auer
3a4eT

90-100 A OTJIMYHO 3a4TE€HO
80-89 B 3a4TEHO
75-79 C XOpotHo 3a4TE€HO
70-74 D 3a4TEHO
60-60 E yIOBJIETBOPUTEIILHO aTTomO
35-59 FX HE 3a4TE€HO

034 F HEYIOBJIETBOPUTEIHHO o 3a9TeH0

9. MATEPUAJIBHO-TEXHUYECKOE OBECITEHEHUE YYEBHOI'O [TPOLIECCA

VYyeOHble 3aHATHS NMPOBOAATCSA B riaBHOM Kopmyce (r. [lonenk, np. I'ypoa, 6). s
NpOBEAICHUS Ja00PATOPHBIX 3aHATUN HCHOJB3YETCS ayIUTOPHs, 00OPYyAOBaHHAsT MEIOBON WM
MapKepHOH JTOCKOW, MyJIbTUMEAUUHBIA IPOSKTOP U IKPaH, HOYTOYK, KOMIUIEKT y4eOHOU Mebenu
s oOydvaromuxcsi, pabodee mMecto mpenojasarens. Beixon B MHTepHET MpOBOIHOW WM C
ucnonb3oBanuemM Wi-Fi.

Jiis caMocTosSTeNnbHOH pabOThl HMCIONB3YIOTCSI TEKCTOBBIE M 3JEKTPOHHBIE PECypCHI
Hayuno#i OMONMMOTEKH YHUBEpCUTETa W JPYTUX DJICKTPOHHBIX OHOIMOTEYHBIX 0a3 JaHHBIX,
MaTepHUaTbHO-TEXHUYECKas 0a3a yueOHbIx Jaboparopuii (aya. 903, 906).

OOyuaronyecs HMMEIOT BO3MOXHOCTh  HCIIOJIb30BaTh y4yeOHbIE MaTepualibl 10
TMCLUUIUIMHE, pa3MmelneHHble Ha riarpopme Moodle IlenTpa aucTaHIMOHHOTO 00pa3OBaHMA
OI'bOY BO «/lonl'Y». [Ipu u3yyeHUn AUCUMIUIMHBI IPUMEHSIOTCS 3JIEKTPOHHOE O0y4YeHHE U
JIMCTAaHIIMOHHBIE 00pa30BaTeIbHbIC TEXHOIOTHH.

C  ucnonb30BaHMEM  pecypcoB  IMIaTGOPMBI  JWCTAHIMOHHOTO  0Opa30BaHUS
OCYIIECTBIISICTCSI TEKYIIUH KOHTPOJb 3HAHWN OOYyYalOIIMXCS HAa OCHOBE TECTUPOBAHHUS U
MIPOBEPKH PE3YyIbTATOB CAMOCTOSITEIBHOIN paboThI.

10. PEKOMEHAYEMAA JINTEPATYPA

10.1. OcHoBHas auTepaTypa
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1. Yeunna WM. B., Illloctak K. A. Business English basics: yue6HOe mocobue /
N. B. Yeunna, K. A. Illocrak. — Jlonenk: u3a-Bo @PI'bOY BO «/loul'VY», 2023. — 262 c.

2. The Business Upper-intermediate / ed. by John Allison, Jeremy Townend, Paul
Emmerson. — Macmillan, 2009. — 150 p.

10.2. JlonomHuUTeNbHas IUTEpaTypa

1. U3paunesuu, E. E. JlenoBass KoppecnoHAEHLUS U AOKYMEHTAlMsl HAa aHIVIMHCKOM
s3bike / E. E. U3pannesuu. — M.: KOHBEC: UnocTp. 3., 2001. — 496 c.

2. Appleby, Robert C. Modern Business Administration. — 6thed. — London: PitmanPubl.,
1994. - 500 p.

3. Norman, S. We're in business: English for commercial practice and international
trade. — Harlow: Longman, 1995. — 135 p.

11. NHOOPMAIIMOHHBIE PECYPCEHI

1. HaunonanbHast 3JIEKTPOHHAHA Oondamnorexa (H3b): benepanbHas
rocynapcTBeHHas uHpopmarmonHas cucreMa / MunucrepctBo Kynbryper P®; Poccuiickas
rocyaapcTBeHHas Oubnmoreka. — Mocksa, 2019. — URL: https://rusneb.ru/ (mara oOpameHus:
31.03.2025). — Pexum noctymna: cBOOOIHBIN, moanucka. Heobxoauma ycTaHOBKa IPOrpaMMHOTO
obecrieueHus. — TeKCT: AIeKTPOHHBIN.

2. eLIBRARY.RU: nHayuHas snekTpoHHast 6uOnmoteka: caiit. — Mocksa, 2000. —
URL: https://elibrary.ru (mara oOpamenusi: 31.03.2025). — Pexum mgoctymna: Ijisi aBTOPH30B.
[OJIb30BaTeNeH. — TEeKCT: DJIEKTPOHHBIN.

3. Hayunas snextponHass OubOnuoteka «KubepJlenmHkay: cailt / Accoruarnus
«OtkpbiTast Hayka». — MockBa, 2014. — URL: https://cyberleninka.ru/ (mata oOparieHus:
31.03.2025). — Pexwum goctymna: cBOOOAHBIH. — TEKCT: 371€KTPOHHBIM.

4. DNeKTPOHHO-ONOIMOTeYHAS cucremMa «JlaHby: [caiiT]. — URL:
https://e.lanbook.com (mara oOpamenus: 31.03.2025). — Pexxum noctymna: m3manus CereBoi
AJIEKTPOHHON OMOIMOTEKH, ISl aBTOPU30B. MOJIb30BaTeNeH. — TeKCT: AIeKTPOHHBIN.

5. 9BC IOpaiitT: snekTpoHHas OuOIMOTeUHas cuctema: cadT. — Mocksa, 2013, —
URL: https://urait.ru/library/svobodnyy-dostup/ (mata obpamenus: 31.03.2025). — Pexum
JOCTyMa: W3JAaHUS CBOOOJHOTO JOCTyma, [UIsi aBTOPU30B. mojib3oBaTeneid. — Tekcr:
JJIEKTPOHHBIN.

6. DieKTpoHHO-0nbuoTeuHas cucrema Jloul'Y: caiir / ®I'BOY BO «lonl'Y». —
Honenk, 2016. — URL: http://library.donnu.ru/ (mata oOpamenus: 31.03.2025). — Pexum
J0CTyna: CBOOOIHBIN. — TEKCT: AIIEKTPOHHBIN.

7. JuekTpoHHbI katajsor Hayunoit 6ubmuoreku [ounl'Y: pasgen caiira / Hb
Houl'Y. — Tekct: anexrponssiii // ObC Jlonl'Y: caiitr. — URL: http:/library.donnu.ru/catalog/
(mata obpamenus: 31.03.2025). — Pexum 1ocTyma: TMOUCK CBOOOJHBINA, 3JIEKTPOHHBIE
JIOKYMEHTBI — JU1s Tosib3oBareneit Jlonl'y.

8. JuekTponnblii apxuB Joul'Y: pasmen caiita / Hb Jlonl'Y. — Tekcer:
anektponusi // DBC [onl'Y: caiit. — URL: http://repo.donnu.ru/ (mata oOpameHus:
31.03.2025). — Pexxum goctyma: CBOOOTHBIN.

12. [NPOTPAMMHOE OBECIIEYEHUE

1. Windows 7 PRO (xopnoparusHas nunens3us Joul'Y Ne 46484614)

2. Microsoft Office (kopnopatusHast aunensus o'V Ne 46472919)

3. Microsoft Visual Studio (suniensust nporpammsl Dream Spark amst Beicimx yueOHBIX
3aBeCHU)

4. AwnruBupyc Kacnepckoro, Adobe Acrobat Reader, xPDF (auuensun GPL, Apache,
BSD a5t cBO60JHOTO MPOrpaMMHOTO 0OECTICYCHHUS).
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